
DigitalThink Fact Sheet 
DigitalThink, Inc. (NASDAQ: DTHK) is the leader in custom e-learning for Fortune 1000 
companies. DigitalThink provides the right combination of courseware development, do-
it-yourself capabilities, learning delivery and industry-specific expertise. When learning 
matters, the proven choice is DigitalThink (www.digitalthink.com). 

Features 
Proven E-Learning – DigitalThink's customer base includes 31 of the Fortune 
100, and a total of more than 450 organizations around the globe, including 
Charles Schwab & Co., Inc., Circuit City, EDS, BearingPoint (formerly KPMG 
Consulting), Kinko's, Mazda, and Red Hat. The results that DigitalThink e-
learning delivers are so compelling that 80 percent of our customers return to 
us for more e-learning. 
Custom Course Development – With six years in the business and thousands 
of developed course hours, DigitalThink is the most experienced custom e-
learning company in the industry. DigitalThink provides leading instructional 
and Web design expertise, time-saving Expert Course Designs (XCD) built on 
pre-designed course structures and interactivities, and proven experience in 
industries such as retail, financial services and high tech.  
Learning Delivery – The DigitalThink L5 Learning Delivery System provides a 
superior learning experience designed for results. Because L5 is based on 
SCORM, the leading e-learning industry standard, interoperability and content 
portability are never a concern. L5 is certified to work with standard SCORM-
based authoring tools such as Dreamweaver and Flash. It includes e-learning 
administration, reporting, easy integration with learning management or other 
enterprise systems, and development tools for self-publishing and editing.  
Global Enterprise Scale– DigitalThink has developed 5,000 course hours and 
registered over four million course enrollments to date, all while maintaining the 
industry’s highest average uptime and availability rates--exceeding 99.7 
percent. 

Corporate Milestones 
March 1996 DigitalThink founded by Pete Goettner, Umberto Milletti & Steve Zahm 
January 1997 Launched first courses and www.digitalthink.com  
June 1997  Signed Adobe as first corporate customer 
July 1996  Hired first employee (beyond the three founders) 
August 1997 Achieved the 25-employee mark 
April 1998  Signed Sun Microsystems as customer 
May 1999  Achieved the 100-employee mark 
December 1999 Achieved the 200-employee mark 
February 2000 Initial Public Offering (NASDAQ: DTHK) at $14.00/share 
March 2000 Signed KPMG Consulting (now BearingPoint) as customer 
March 2000     Signed Circuit City as customer 
July 2000     Acquired Arista’s knowledge system  
July 2000     Formed strategic alliance with EDS in largest e-learning deal to date 
February 2001  Registered 1 millionth enrollment 
November 2001    Acquired TCT India to expand presence in India 
April 2002  Named Mike Pope president and CEO 
April 2002   
March 2003  
April 2003   
July 2003   
July 2003   

  Launched L
Achieved first quarter of positive cash flow
Acquired Horn Interactive (simulations company)
Added to Russell 2000
Launched desktop delivery system

5, DigitalThink’s SCORM-native learning delivery system 


